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CSR intervention in the
areas of

Water Conservation

« 320 Rainwater
harvesting
structures

Rejuvenation of
traditional water
bodies, check dams
etc

Access to potable water

*  Project underway in
100 schools in
Chennai

Sustainable Packaging

*  Working towards
creating capacity for
100% PET Recycling
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...... other partners in
community projects
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RAJIV GANDHI FOUNDATION

4% Naandi

Indian Army

CAF

One of the most respected and credible
international NGO
Focus : Sustainable Development

Partnership : Water Conservation, 3 states.
Tsunami rehabilitation

One of the largest Developmental NGO,
Corpus nearly Rs 100 crores
Focus : Sustainable Development

Partnership : Water Conservation in select
areas, Film on Env Conservation

Rotary International — Chennai Chapter
Focus: Humanitarian Services ,Education

Partnership : Drinking Water, In & Around
Chennai, in 100 schools




eneral Assembly to promote socially and environmentally
towns and cities with the goal of providing adequate shelter

are the Vancouver Declaration on Human Settlements, Habitat Agenda,

tanbul Declaration on Human Settlements, the Declaration on Cities

and Other Human Settlements in the New Millennium, and Resolution
56/206
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Cities Pro UN{@HABITAT

is a collaborative initiative of the UN-HABITAT, the
ank (ADB) and Governments of Asia

ective is to pursué the Millennium Development Goal 7 Target 10
ving proportion of people without sustainable access to safe

1g water and basic sanitation to half by 2015.

oor urban water and sanitation governance

g urban water demand management

Promoting urban environmental sanitation

Income generation for the urban poor through community-based
Water and sanitation (WATSAN) services

HIGHLY RESTRICTED
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Partnership with UN-Habitat

1S

[

Coca-Cola India UN-Habitat

Mandated to promote
socially and
environmentally
sustainable towns and
cities

HIGHLY RESTRICTED



ED, UN-Habitat and VP, Coca-Cola India at the partnership sig
Nairobi on April 14, 2007




( Conservation of water

Augment the source with
rainwater harvesting and other

techniques to store and conserve

rainwater in Madhya Pradesh
* RWH in 16 schools

Equal contribution by Coca-Cola India and UN-Habitat in a USD 300, 000 partnership

Access to potable water

Provision for safe drinking
water and sanitation for urban

poor in West Bengal

e Drinking water in 150 schools

HIG - Private sector partnerships for sustainable urbanization

“Partnership for safe water”

Awareness on water and
sanitation

Improve water
management, hygiene
and sanitation in Nepal

campaign

Rigid Uieliovl cilol

5 Feli ) O

_ PARTNERSHIP FOR
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Country/ Year of Coca-Cola Project Objectives
Agreement Contribution
(USD)

India & Nepal 150,000 Rainwater harvesting in 16 schools in Madhya Pradesh;
April 2007 improved water supply and sanitation in 100 schools in West
Bengal; and Partnership for Safe Water in Nepal.

Nepal 10,000 Install rainwater harvesting system in historical ponds to
October 2009 reduce water stress in Lalitpur at community level.
Bangladesh ................................................................................. : 00,0()() ........ o VWSHEand1mprovedwaterandsanltatlonlnthlrtyﬁve ..............
March 2010 (35) schools
ke : ()(),()()0WaterandEnVIronmentaISanltatlonImprovementlntwo ..................
December 2010 Coastal Communities in Karachi, Pakistan benefitting about
3000 population.
Vietnam & Cambodia 300,000 Complementing UN-HABITAT support to MEK-WATSAN

December 2010 with community-based Water Supply Projects in Cua Viet,
Vietnam and Preak Thmei, Cambodia

India 300,000 Improved water and sanitation in 6 schools combined
December 2010 with mass media campaign “Support My School”




Kippj;-,;_' adhya Pradesh, India

UNGHARTATII P

CECls Jnda

‘o n of c.omplted RWH projects by
Advisory Council members and local leaders

Awareness session on RWH with school
Teachers and students
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WAT-SAN
ystem for
iral school
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UN Habitat team from Nairobi and India,
officials of WB Government, scientist
and Franchise Bottler himself dedication
the systems
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pple in Nepal

on WAT-SAN Few of the water purification
dvisory Council Techniques propagated

Colloidal silver filters




the ripple effect

Impacting Communities
through
Public Private Partnerships for
Water and Sanitation

5 \
—
Partnership >
Studied the difference
It made in the communities
And brought out the
“‘Ripple Effect” book

little drops of joy

: N
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As we moved ahead, more partners joined the cause ...

Resulting in:

Coll Sndia

little drops of joy

Communities impacted
* More than 1 million

No. of Partners
* up from 2 to 12

‘ C;«l~o-$ Ece Secitits

Corpus up
* from x to 3X

Students engaged
120,000

Water conserved
* 10 million litres Department of School Education, Madhya Pradesh

THol [RTET [HTT, HEATael




“The R]p IO eCt - Sharing the Learnings
ASDOOKIEr on the Partnership - jointly released

“The Ripple Effect”
documents the
partnership between
UN-Habitat and The
Coca-Cola Company

the ripple effect /=

*Studies and lists the
impacts
* Dwells on replicability
and sustainability
* Leveraging the funds
*Document the best
practices
*Reflects on the
challenges
*Shares the learnings
* Views of experts
* Way forward




APPIEKsreating Waves

of tk nership and the impact created
ew initiatives u aken in 2009
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Top to top meeting between TCCC CEO and ED OF UN Habitat
at World Economic Forum, Davos in early 2010
Lays foundation for further collaboration on “Sustainbility”



AWEVE] ot partnership
sustainable Communities

announces USD one million partnership in water &
a & South America

ibute USD 0.5 million

ent made by KO Bra
sly Partnership expanc

Africa
Combodia, Vietnam etc




R OO0 20,000 global delegates
{O-UN-Habitat Exhibition at 5th WUF

o —=

Showcasing: B ¥ B
Live Positively at TCCC
*Water Stewardship at KO India
*Sustainability efforts of KO Brazil




UN-Coca-Cola to tie up
for water initiative

- NEW DELHI: The United Nations Human
Settlements Programme (UN-HABITAT)
and the Coca-Cola Company on
Wednesday announced that they will
collaborate to improve community access, /|
to safe drinking water and adequate PR
sanitation in countries in Asia, Africa and ¢ Py
South America. UN-Habitat and Coca- %9 : cﬁﬁj\,;ﬁ.f':,l"
Cola will identify and undertake projects UN-Coca-Cola to tie up
Lo improve access 1o sale drinking water — or water initiative

and sanitation ina $ 1 million partmership.

g z NEW DELHI: The United Nations Human >
The two partners will contribute equally  ¢omens Progmmme (UN-HABITAT) and

in monetary terms in this partnership. the Coca-Cola Company on Wednesday
—T _ s~meeem =g that they will collaborate 1o
Economic Times ymmunity access 10 safe drinking
arlenna mitation in 16

UN - Coca-Cola to tie up for water initiativ|
UN-Habitat, Coca-Cola join
hands on safe water project
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Pvercoming the Challenges
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PPP Partnersiie
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: [=]
to top meetings women & children
Operations teams: = Unique
eers, technical experts, :
agement experts, Launch/dedication, media
ations, communications interactions
for monitoring, o
nications, ironing out = Basedata
, strengthen relationships L (crial standards
_ = Quality standards
three eminent = Price /cost benchmarks
‘ dent honorary experts = Documentation standards
5 = Design standards
: ) . = Precaution sheets
!aunch/sjedlcatlon, meFI|a . . Reporting formats-
interactions. Communications monthly/quarterly...
_ - = Dialogue between consultant/ village
= standardized director, ops teams
formats, reports = Budget controls

HIGHLY RESTRICTED 24 = Project management tools

- CAntrarntAar'e calartinn Aritarinnr



munities in wider geography

eholder engagements —
pacts over 2 million people in 40
mmunities

e as a model for future partnerships
arge NGOs

Mutual Capability Building- skill
en

Positive impact on the reputation of both-
Company and the NGO while supporting the
communities

Media, through over 500 insertions already,
helping reach message of water conservation
to several millions in the communities across
India

TO SERVE COMMUNITY



ING FORWARD:
2 Ripple to a Wave

Successful col!



Cately DTV

My

School.

. y.
U N € H A B I TAT CAF Confidential | 52" So
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LETS MAKE A DIFFERENCE: COCA-COLA & NDTV presents SUPPORT MY SCHOOL

ety NiOTV

a campaign to raise awareness for and provide safe water, sanitation
and play opportunities for children in India’s schools...so that they
remain in schools

4 r

UN@HABITAT,  CAF e o RN

India




Cerleds oo™V

. SMpp‘_ort
SMS: Overview

Launch Program announced JAN 2010 at a Launch Event carried live on
television by multiple News Channels. 10 Months of sustained multi-
media campaign climaxing at a Fund Raising Telethon

Investment Backed by USD 600,000 funding from Coca-Cola and UN-HABITAT,
with goal to raise at least another USD | Million. Revitalization
budgeted at USD 55K-60K /cluster (5 Schools)

Impact Permanently impact lives of 50000+ children in first year and thousands
Quotient more added every year
m At least 100 schools across Rural and Semi-Urban India

Project * Access to Water

Elements * Separate toilets for Boys and Girls

* Rainwater Harvesting

* Greening, Horticulture and clean up of the premise
* Sports and playing facility

UN@HABITAT,  CAF e o RN



Principal PARTNERS: Synergetic and
Complimentary to each other

NDTV: Prominent News Network of India with most credible and experienced news team in the
country: Brings in reach and editorial strength to the campaign (www.ndtv.com)

UN HABITAT: Funding and Knowledge partner, who bring in best-in-class global expertise and
access to information, global platforms and organizations (www.unhabitat.org)

CAF India: Part of CAF international, who won a global bid from UNHABITAT to execute this
project as Implementation Partner. They collect funds on behalf of campaign and are
responsible for execution of the projects (www.cafindia.org)

Sulabh International: Heralded as pioneers in water and sanitation work in India with projects
and consulting work now spanning over 15 countries. Brings in unparalleled knowledge and
insight into grass root issues and their remedy. (www.sulabhinternational.org)

Sachin Tendulkar: Prominent Cricketer and undisputed National Icon is the Campaign
Ambassador and will lend voice to this campaign as its chief spokesman

Pearson Foundation: As a Learning Partner, the Foundation brings in wealth of global
experience in building knowledge and training at school level (www.pearsonfoundation.org)

Coca-Cola India: As part of its sustainability initiative is responsible for bringing the project
together and contributing to the seed fund for this campaign (www.coca-colaindia.com)

Clearly defined Role and Responsibilities

| IN@®HARITAT CAF PEARSON
L YA A s B N Fam YA L 9 FOUNDATION

India

Learning
Partner

Confidential




Cerleds oo™V

Grassroot NGO PARTNERS...still Supper
. School. ¥
growing

Expertise in community mobilization, swift

implementation
—— . ofle
UN@HABITAT,  CAF e o RN
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SMS Spreads Smiles in Haryana, MP & Rajasthan

School. ¥

Jhundpur School — Principal Mr Arya enroliment of girl
child up

* Absenteeism is down
e School has been given permission to add
9th and 10t" standard

Ao/
\\\\\\\\ ! ////,///

Bhopal Cluster — Aarambh NGO @nﬁ)

* Teachers from nearby school have visited the school with completed
toilets and water dispenser

 Pamphlets and posters with pictures of toilets to be used for recruitment
of children from villages nearby

oEmE . CAF
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PROGRESS REPORT

REVITALIZING

100 Schools INDENTIFIED

- 2SCHOOLS : WORK COMPLETED
+ 23 SCHOOLS: WORK UNDERWAY

- 22 SCHOOLS : WORK TO BEGIN IN AUGUST
OUTREACH

« 30 MINUTES SHOW on NDTV
- 22 Stories, Social Media, Astons, Tickers

e Union Ministers ENGAGED

- Presentation on MULTIPLE PLATFORMS

LIN@HARITAT CAF Py PEARSON
WINSZ I M India by FOUNDATION
<

SOrRee



G eds TV

Partners help take the Partnership
School.
INTERNATIONAL

=\ Singapore Sustainable Water Solutions fora 4-8JuL
¥ International Changing Urban Environment ‘

/ Waler Week Suntec Singapore International Convention & Exhibition Centre e

WORLD

in Stockholm,
August 21-27, 2011

WEEK

Sup Ag\’*

UN@HABITAT,  CAF o RN
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STRATEGIC PARTNERS COMING ON BOARD ﬁw
i .
Each contributes: s
Time/Resources/Products/Money/ Volunteers

Learning [l ALY O\
wlaalld FOUNDATION

Power solutions/ Inverters Funds, Libraries, Teacher Training
9 Print Media Digital Media, Fund raising S gm=a Kﬂﬂl
---9
BER
EEE

OOMEDIA Fund raising in US/ Europe

Global Environment &

Technology Foundation

Classified - Confidential



SPECIAL PARTNERS EXTENDING THE REACH ’
Multiplier Effect School. 4

SOCIAL
REVIEW

L HELP T0 OTHERS
RADIO CELEBRITIES
FUNDING
e\ CAF Learnin PEARSON
U N @ H A B I TAT s Confidential 5.1\ SR



Crleds ooV

SPREADING THE WORD: ONLINE PARTNER

School.

Carteds NV

SMD&QI’T

Sctxool ¥

Home | About the Campaign News  Schools Donate Videos Gallery Campaign Ambassador Our Partners

You are here: Home » Videos Our Partners

UN@HABITAT
CAF | ([ s s

SHARE YOUR POST ng .

\_' Campaign Ambassador

| About the schools

' moalan for School without roof or

“=i55sified - Cohfidential




(G ol 1K

Celebrities Volunteer: TELETHON on 18th Sept, 2011  [i%6§.

» An action packed fundraiser: 12 hour live action packed
television event on NDTV News Network planned in 3rd
Quarter of 2011

 Likeminded Corporate, NGOs, Foundations and
individuals to be brought on board as partners to make
live on Telethon with Donor Cheques being given Live
on air

» People participation : Innovative ideas for people to
engage like auction..

» Live Celebrity Performances, chats, interaction through
phone calls with viewers who have donated/ want to
donate to the cause

* Use of web, mobile and TV to gain maximum
penetration and offer interactivity with the

event as it progresses P
AF Learning
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Cerleds TV

RIPPLE EFFECT: In Action

Global Environment &
Technology Foundation

UMINOL
uxw

Enjoy Technology

Learning
e FOUNDATION

)
ey PEARSON

104 FM 'L

P29MEDIA
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Power of Partnerships — The Ripple Effect !

IN NUTSHELL <>
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* ldentify the Partners with due care )
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: ate Transparen "
assionately



S
This ripple can grow bigger and lead to
sustainable, inclusive growth ...
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